
Как не 
затеряться 
в потоке хайпа
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Рост рынка 
digital audio ads

2021f2020f2019f20182017

6,1 млрд
Х1,6

Х2,5

Х3,2

Х3,00,16 млрд
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Рост рынка 
digital audio ads

2014 2021f2020f2019f2018201720162015

6,1 млрд
Х1,6

Х2,5

Х3,2

Х3,00,16 млрд
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Создавай  
тренд
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hype1

hype2

hype3

hype4

trend

time

interest

Управляй хайпом



прогнозируем спрос правильно
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ʆʴʼʽʟʵˆʷʸʯ 
ʻʯʭʸʮʷˉ ʮʵˉ 
ʬʟʻ ʽʰʯ 
ʽʻʼʟʺʯʵʸ



Вдохновляемся технологиями
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ʖʼʸ ʹʸʶʯʷˉʯʼ 
ʰʲʱʷˆ ʱʟʬʼʺʟA

ʁʟʴʲʯ ʷʸʬ˅ʯ 
ʬ˅ʱʸʬ˅ 

ʬʸʱʷʲʴʷʽʼA
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Начни вовремя

hype making strategy

hype

technology trend

time

interest
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Будет 
сложно



ʃʻʼʸˁʷʲʴ: Capgemini Digital Transformation Institute, Conversational Commerce Survey, ʐʗʆ. ʓʺʟʷˀʲˉ. ʤʯʺʶʟʷʲˉ. ʈʯʵʲʴʸʫʺʲʼʟʷʲˉ. 4239= OC&C Strategy Consultants, The talking shop - The rise of voice commerce, ʐʗʆ. 423:

35% 62%

Каналы продаж меняются

ʎʺʸʭʷʸʱ ʺʸʻʼʟ ʮʸʵʲ 
ʭʸʵʸʻʸʬ˅ʿ ʹʸʴʽʹʸʴ 

ʱʟ ʨ ʭʸʮʟ
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ʎʍʁʒʎʆʪʃʑʍʈʆʏʚ,

ʧʍʇʆʈʪʞʪʃ ʈ ʁʍʏʨʃʌʒ

ʨʆʁʆʨʚʈʆʪʃ 

FMCG-ʑʍʈʆʏʚ ʤʍʪʍʐʍʋ

x6



Роль звука в 
рекламе растёт

ʃʻʼʸˁʷʲʴ<̡ RboepsbǴt Ffgjojujwf hvjef up bvejp, 2019; 
ABA Yearbook 2009/2010; Neuro -Insight, 2018

ʎʍʑʏʉʇʃʑʉʪʉʩ ʍʑʋʉʑʃʪʃ ʨʈʒʁ 
ʁʆʁ ʁʪʝʖʉʈʍʩ ʜʪʉʋʉʌʑ ʇʏʉʌʧ-
ʁʍʋʋʒʌʃʁʆʕʃʃ41%

¬ʈʹʯʺʬ˅ʯ ʽ ʶʟʺʴʯʼʸʵʸʭʸʬ ʷʯ ʸʻʼʟʷʯʼʻˉ ʮʺʽʭʸʭʸ 
ʬ˅ʫʸʺʟ. ʴʺʸʶʯ ʴʟʴ ʹʺʲʷʲʶʟʼˆ ʬʸ ʬʷʲʶʟʷʲʯ ʟʽʮʲʸ-
ʿʟʺʟʴʼʯʺʲʻʼʲʴʲ ʻʬʸʲʿ ʫʺʯʷʮʸʬ¼  

OGILVY CONSULTING

ʋʸʱʭ ʵʽˁ˂ʯ ʺʯʟʭʲʺʽʯʼ ʷʟ ʺʸʵʲʴʲ ʻ ˇʵʯʶʯʷʼʟʶʲ ʱʬʽʴʸʬʸʭʸ ʫʺʯʷʮʲʷʭʟ. 
ʏʟʻʼˋʼ<

ʬʸʬʵʯˁˋʷʷʸʻʼˆ̡ʷʼʯʷʻʲʬʷʸʻʼˆ 
ˇʶʸˀʲʳ

ʱʟʹʸʶʲʷʟʯʶʸʻʼˆ
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ʃʻʼʸˁʷʲʴʲ<campaignlive.co.uk ; MTM for Global ¬Uif sjtf pg uif ejhjubm bvejp bewfsujtjoh¼. ʈʯʵʲʴʸʫʺʲʼʟʷʲˉ, 2018; 
Neuro -Insight, 2018

¬ʋ ʬ˅˅ʻʵʟʵʲ ʻʹʯˀʲʟʵˆʷ˅ʯ ʫʺʲʾ˅ ʷʟ˂ʯʶʽ 
ʴʺʯʟʼʲʬʷʸʶʽ ʟʭʯʷʼʻʼʬʽ. ˁʼʸʫ˅ ʸʷʲ ʹʸʮʽʶʟʵʲ 
ʬyʸʱʶʸʰʷʸʻʼˉʿ 5F-ʹʺʸʻʵʽ˂ʲʬʟʷʲˉ< ʴʟʴ 
ʶ˅ʁ ʸʰʯʶ ʲʻʹʸʵˆʱʸʬʟʼˆ ʹʸʭʺʽʰˋʷʷʸʻʼˆ ʵˈʮʯʳ 
ʬy ʷʵʟʳʷ-ʟʽʮʲʸA¼  

Gareth Jones
EBAY

+66%
ʌʯʳʺʸʲʻʻʵʯʮʸʬʟʷʲʯ< ʹʸʵʸʰʲʼʯʵˆʷʟˉ ʺʯʟʴˀʲˉ 
ʶʸʱʭʟ ʷʟ 5D-ʱʬʽʴ ʹʸ ʻʺʟʬʷʯʷʲˈ ʻʸ ʻʼʯʺʯʸ
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3D-звук
ʎʸʭʺʽʰʯʷʲʯ ʬ ʟʼʶʸʻʾʯʺʽ ʺʸʵʲʴʟ



ASMR

74%
ʻʵʽ˂ʟˈʼ ʸʷʵʟʳʷ-
ʟʽʮʲʸ ˁʯʺʯʱ 
ʷʟʽ˂ʷʲʴʲ

ʯʰʯʭʸʮʷ˅ʳ ʺʸʻʼ 
ʴʸʵʲˁʯʻʼʬʟ ʹʸʲʻʴʸʬ˅ʿ 
ʱʟʹʺʸʻʸʬ ʹʸ ʼʯʭʽ 
#ASMR

+50%
ʲʷʼʯʺʯʻ ʴ ASMR-
ʺʯʴʵʟʶʯ ʹʸ 
ʻʺʟʬʷʯʷʲˈ ʻ 
ʸʫ˅ˁʷʸʳ

x60

ʃʻʼʸˁʷʲʴʲ< ʃʻʻʵʯʮʸʬʟʷʲʯ Mediascope Ƕʜʾʾʯʴʼʲʬʷʸʻʼˆ ʟʽʮʲʸʺʯʴʵʟʶ˅ ʬ ʲʷʼʯʺʷʯʼʯǷ. ʏʸʻʻʲˉ 322l-. ʈʻʯ 3:-45, 2018; 
ʮʟʷʷ˅ʯ ʸ ʹʺʸʻʶʸʼʺʟʿ ʸʫ˅ˁʷ˅ʿ ʲ ASMR-ʺʸʵʲʴʸʬ Coca-Cola ʬ YouTube; ʮʟʷʷ˅ʯ ʸ ʹʸʲʻʴʸʬ˅ʿ ʱʟʹʺʸʻʟʿ Google

ʓʸʺʶʟʼ ʲʮʯʟʵʯʷ ʮʵˉ ʟʽʮʲʸ
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Customer lifetime value

ʃʻʼʸˁʷʲʴʲ< Bain & Company marketing survey 2016; Criteo study 2018

Х3,5 ʺʸʻʼ ʹʺʸʮʟʰ

ʒʐʎʉʗʌʚʉ ʁʍʋʎʆʌʃʃ ʖʆʘʉ<

Х1,9

Х1,9

ʬ˅ʻʼʺʟʲʬʟˈʼ ʻʼʺʟʼʯʭʲˈ. 
ʸʼʼʟʵʴʲʬʟˉʻˆ ʸʼ ʹʸʼʺʯʫʷʸʻʼʯʳ 
ʹʸʼʺʯʫʲʼʯʵʯʳ

ʸˀʯʷʲʬʟˈʼ ʹʟʺʟʶʯʼʺ CLV 
ʹʸʶʲʶʸ ʻʼʟʷʮʟʺʼʷ˅ʿ ʶʯʼʺʲʴ 
(ROI, CTR ̡  ʼ0ʮ0+

81%

68%

56%

52%

41%

ʁʆʁʃʉ ʎʪʝʐʚ ʈʚ ʒʈʃʧʉʪʃ ʍʑ 
ʋʍʌʃʑʍʏʃʌʤʆ CLV?

ʫʸʵˆ˂ʯ ʬʸʱʶʸʰʷʸʻʼʯʳ ʹʯʺʻʸʷʟʵʲʱʟˀʲʲ

ʽʮʯʺʰʟʷʲʯ ʴʵʲʯʷʼʸʬ

ʽʬʯʵʲˁʯʷʲʯ ʵʸˉʵˆʷʸʻʼʲ ʴ ʫʺʯʷʮʽ

ʵʯʭˁʯ ʹʵʟʷʲʺʸʬʟʼˆ ʶʟʺʴʯʼʲʷʭ

ʸʼʻʵʯʰʲʬʟˈʼ ʹʸʼʺʯʫʲʼʯʵˆʻʴʲʳ 
ʸʹ˅ʼ ʷʟ ʬʻˋʶ ʹʺʸʼˉʰʯʷʲʲ 
ʹʸʴʽʹʟʼʯʵˆʻʴʸʭʸ ˀʲʴʵʟ



ʃʻʼʸˁʷʲʴ: Ffmpjuuf ǶGyqmpsjoh uif wbmvf pg fnpujpo-esjwfo fohbhfnfouǷ. 423;

60% 62%

ЭМОЦИИ – КЛЮЧ К ЛОЯЛЬНОСТИ

ʋʽʱ˅ʴʟ Ǳy ʮʲʷ ʲʱ 
ʭʵʟʬʷ˅ʿ ʮʺʟʳʬʯʺʸʬ 

ˇʶʸˀʲʳ
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ʖʒʈʐʑʈʒʝʑ. ʖʑʍ ʒ ʌʃʔ ʐ 

ʇʏʉʌʧʍʋ ʉʐʑʛ 

ʍʑʌʍʗʉʌʃʞ

ʎʍʐʑʍʞʌʌʚʔ ʁʪʃʉʌʑʍʈ 

ʍʎʃʐʚʈʆʝʑ ʐʈʍʝ ʐʈʞʨʛ 

ʐ ʇʏʉʌʧʍʋ ʞʨʚʁʍʋ 

ʜʋʍʕʃʩ
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Всем 
Аудио 


