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ʂʆʈʇʆʈɸʎʀʗ ESTEE LAUDER

28ʙʨʝʥʜʦʚʚʧʦʨʪʬʝʣʝʢʦʤʧʘʥʠʠ

Estee Lauder Companies -

ʃʠʜʠʨʫʶʱʠʡʧʨʦʠʟʚʦʜʠʪʝʣʴ

ʢʦʩʤʝʪʠʢʠʢʣʘʩʩʘʣʶʢʩʩ1946

ʛʦʜʘ

1518ʩʦʪʨʫʜʥʠʢʦʚʚʈʦʩʩʠʠ

6ʙʣʘʛʦʪʚʦʨʠʪʝʣʴʥʳʭʧʨʦʝʢʪʦʚʚʈʦʩʩʠʠ

16ʣʝʪʥʘʨʦʩʩʠʡʩʢʦʤʨʳʥʢʝ



IM ïʯʘʩʪʴ ʚ consumer marketing, 

ʢʦʪʦʨʳʡ ʚ ʩʚʦʶ ʦʯʝʨʝʜʴ 

ʷʚʣʷʝʪʩʷ ʜʣʷ ʢʦʨʧʦʨʘʮʠʠ 

ʩʪʨʘʪʝʛʠʯʝʩʢʠʤ ʧʦʜʭʦʜʦʤ

ɺ ʦʩʥʦʚʝ ʚʩʝʛʦ, ʯʪʦ ʤʳ 

ʜʝʣʘʝʤ ʧʦʪʨʝʙʠʪʝʣʴ

IM ïʧʨʦʜʚʠʞʝʥʠʝ ʙʨʝʥʜʘ ʯʝʨʝʟ 

ʣʠʜʝʨʦʚ ʤʥʝʥʠʡ



IM = ɽɼʀʅʓʁ ʂʆʈʇʆʈɸʊʀɺʅʓʁ 

ʇʈʆʎɽʉʉ

ʂʆʈʇʆʈɸʊʀɺʅʓʁ ʆʊɼɽʃ 

ʕʂʉʇɽʈʊʀɿʓ

ʉʊʈɸʊɽɻʀʗ ʈɸɹʆʊʓ

ɹɽʅʏʄɸʈʂʀ ʀ ʊʈɽʐʍʆʃɼʓ

ʀʅʊɽɻʈɸʎʀʗ ʉ ɿɸɼɸʏɸʄʀ 

ʄɸʈʂɽʊʀʅɻɸ ʀ ECOMMERCE

ʂʆʅʉʆʃʀɼɸʎʀʗ ʈɸʉʍʆɼʆɺ
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ʂɸʂ ʄʓ ʈɸɹʆʊɸɽʄ ʉ ʀʅʌʃʖɽʅʉɽʈɸʄʀ?

REVIEWERS = D2MS

BLOGGERS = PLAYERS

ELC ʨʘʙʦʪʘʝʪ ʩ 2 

ʘʛʝʥʪʩʪʚʘʤʠ ʧʦ PR ʠ IM



ʂʊʆ
ʀ ʅɸ ʂɸʂʀʍ  
ʇʃɸʊʌʆʈʄɸʍ?



ʇʈʀʆʈʀʊɽʊʅʓɽ ʇʃɸʊʌʆʈʄʓ

BLOGGERS >1500

REVIEWERS >150


